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Booklet available in English on

Heft in deutscher Sprache erhaltlich auf
Livret disponible en francais sur
Libretto disponibile in italiano su
Folleto en espafiol disponible en
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1. Sign up 2. Earn points for purchases 3. Redeem points for rewards, experiences, discounts & more | 1. Melde dich an 2. Sammle Punkte bei
jedem Kauf 3. Lose die Punkte fiir Belohnungen, Erlebnisse, Rabatte und Ahnliches ein | 1. Inscrivez-vous 2. Gagnez des points lors de vos achats
3. Echangez vos points contre des récompenses, des expériences, des remises et bien plus encore | 1. Iscriviti 2. Guadagna punti con i tuoi acquisti
3. Riscatta punti per premi, esperienze, sconti e altro ancora | 1. Registrate 2. Gana puntos por tus compras 3. Canjea puntos por recompensas,
experiencias, descuentos y mucho mas | 1. Registe-se 2. Ganhe pontos em compras 3. Troque os pontos para prémios, experiéncias, descontos e
muito mais | 1. SR 2. 9¥IEFR S 3. FBFR S IR H. (K08, 305 | 1. Zarejestruj sie 2. Zdobywaj punkty za zakupy 3. Wymieniaj punkty na
rabaty, przygody i inne nagrody | 1. Zaregistrujte se 2. Sbirejte body za nakupy 3. Vyménujte body za odmény, zaZitky, slevy a spoustu dal$iho
| 1. Zaregistrujte sa 2. Ziskavajte body za ndkupy 3. Uplatnite si body a ziskajte odmeny, rézne zazZitky, zlavy a eSte viac | 1. Regisztralj 2. Szerezz
pontokat minden vasérlssal 3. Valtsd be pontjaidat jutalmakra, éiményekre, kedvezményekre és egyebekre | 1. inscrie-te 2. Castigd puncte
pentru achizitii 3. Valorificd puncte pentru recompense, experiente, reduceri si multe altele | 1. Peructpupalite ce 2. Monydasaite TouKH 3a
noKynku 3. M3non3sante TOUKUTE 3a HAarpagu, yCnyru, oTcTbnku 1 T.H. | 1. Registréjies 2. Pelni punktus par pirkumiem 3. Izmanto punktus, lai
sanemtu balvas, izklaides iespéjas, atlaides un daudz ko citu | 1. Registreeru 2. Teeni ostude eest punkte 3. Lunasta punktide eest preemiad,
elamused, allahindlused ja muu | 1. UZsiregistruokite 2. Pelnykite tasky vz pirkinius 3. Panaudokite taskus atlygiui, funkcijoms, nuolaidoms ir ne tik




Since its birth in the 1990s, modern K-pop has conquered the global music scene with compellingly
happy tunes, blazing splashes of colour and upbeat dance moves. Transcending language and
cultural barriers, each new generation of passionate young Korean artists and bands have carved
a niche of their own in music history.

Then in 2013, seven South Korean stars aligned in an extraordinary constellation that would
definitively reshape the landscape of K-pop in the pop music scene. With multi-genre-inclusive hits
that continue to break world records, BTS are this generation's unequivocal pop icons. Members
RM, Jin, SUGA, j-hope, Jimin, V and Jung Kook have reached Unprecedented levels of popularity
worldwide as 21 century pop icons. Not only for their unique music style and tongue-in-cheek

attitudes but also for acting responsibly as positive influencers and activists for equality and
inclusivity, and ambassadors for self-love and joy, on and off stage.




esteem and well-being

igns. dto deliver their “Speak
Yourself" speech at the

Y, with a message empo

wering young people to
trust their worth and talent, and let their voices be heard,




How, to build
a record-breaking hit

0 under BIGHIT MUSIC (under HYBE LABELS), an industry-leading music
orld at a time when most of us could definitely use

ally.) Without the opportunity to tour or engage
with their beloved and devoted fans in person, the band turned to their superstrength
to get through the pandemic; they continued to sing, dance and redefine their art
on their own terms. "Dynamite"” offered a welcome challenge to keep growing. Seen
as a joyful reminder to allow space for light and fun in times of darkness, the song
delivered on BTS' mission to bring people together and spread happiness. It lights
a fire under our own playfulness and embraces the fact that life really is dynamite!

puild. Play. Dance!
uted at no. 1on the Billboard Hot 100, Global Top 50 on spotify and
reached no.10on the charts in more than 100 countries and regions on iTunes. At the
time of its release, views of the music video also exploded on YouTube, reaching 100
million views in less than a day. This set is a tribute to oné of the most extraordinary
music phenomena of our time. It is for everyone who shares the band members' love
of feel-good, funky disco overload. Get ready to soak up the warm, sunny colours
and energised atmosphere in the vibrant scenes, sing along (loudly!) and build, play

and dance your way through your set.

Released in 202
label, a new hit shone through the w

a little funk and soul. (Or a lot, actu

“Dynamite"” deb







Meet the fan
designer.duo

Fan designers Josh Bretz and Jacob Twerski met online
in a LEGO® fan community and worked together to
combine their love of BTS and LEGO building.

Josh Bretz (LEGO® |deas name JBBrickFanatic) is a US university
student from indiana. A lifelong LEGO fan, he loves playing and

listening to music, outdoor fun and farm life.

d my introduction to

n was the first BTS song | heard an
y tunes really drew

the K-pop world. Their disco beats and catch
me in. I love their positivity and the happiness their music spreads!
| teamed up with Jacob, who knows everything about BTS, and he
helped me capture the essence of the "Dynamite” music video in
LEGO bricks. Once we shared the project on social media, the fan
community of BTS helped our model video go viral almost overnight,
and we gained 10,000 votes in a matter of days. It is so inspiring how
dedicated BTS fans are- Their love and passion are so contagious,

and | really hope they enjoy the set!’

mpynamite

name
BangtanBricks) is from
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Meet the LEGO:
Designers

'Re-creating a music video is something totally different for
LEGO® Ideas. | love that we get to try these different things with
the support of LEGO fans! I'm also a BTS fan, and | was excited to
pack the model with details and accessories to make it a great
display model, but also one that younger fans can play with! Dance
choreography is sO important for BTS, so it was greattobe able to
incorporate a stage where band members can actually dance with
the special function. We must have watched the video hundreds
of times for reference, and we still love it, because the song is an

absolute bop!'
_james May, LEGO |deas Model Designer

1As a BTS fan myself, | had so much fun turning this great concept
into a buildable LEGO Ideas set! | liked how Josh and Jacob's
model already captured the look and layout of the location in the
music video, with very iconic scenes like the doughnut shop and
record shop. Our focus was to bring both the model and LEGO
minifigures to life with lots of details and references from the
video, a dynamic stage function and, of course, Diego's stickers
and decorated minifigures.’

—Gemma Anderson, LEGO Ideas Model Designer
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| e + GATHER SUPPORT *  ZiSKEJTE PODPORU
- HOL DIR UNTERSTUTZUNG ZiSKAJTE PODPORU
= RECUEILLEZ DES VOTES SZEREZZ TAMOGATAST! s t

CHIEDI DI ESSERE SUPPORTATO  CERE SPRIJIN

¢ x CONSIGUE APOYOS NONYYETE NOAKPENA X . *
. OBTEM APOIO IEGUSTI ATBALSTU .
. ’ SNz . KOGU TOETUST : .
ZDOBADZ GEOSY . RINK PALAIKYMA

o * X

-
SHARE YOUR IDEA SDILEJTE SVE NAPADY
TEILE DEINE IDEE ZDIELAJTE SVOJE NAPADY
PARTAGEZ VOTRE IDEE 0SZD MEG AZ OTLETED! o
CONDIVIDILATUAIDEA °  iMPARTASESTE IDEEA TA
COMPARTE TU IDEA CMOAENETE UAEMTE CH v
PARTILHA A TUA IDEIA PARADI SAVU IDEJU
REVE JAGA OMA IDEED

PODZIEL SIE POMYSEEM PASIDALINK SAVO IDEJA

U
450 IDEAS  E¥PLORE v COMMUMITY

How It Works
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+ ’ * + NEW LEGO° PRODUCT* NOVA STAVEBNICE LEGO®
. R SV ,NEUES LEGO® PRODUKT NOVA STAVEBNICA LEGO® 4
LEGO® PRUFUNG POSUDENE DIZAJNERMI LEGO® ’ O O DOIILECS R CONIE KRR
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REEHE LEGO® ARVUSTUS
OCENA LEGO® LEGO® APZVALGA

*

I

+

@ Universal Television LLC. All Rights Reserved.

4 + PE———



a

Tx
73737
=

8x
614101
S

1x
6292800
2x
6173141

®

/5%
6194809

4x

407001

2x

6348055
-

=

4Lx

302401

-

4x
307001

.

11x
300501

W

I o N
qu:‘lx
a

o) o
o~ w
o o
@ N

x

6428487

Ix
6288537

¢

1x
6290444

1x
235701

<

Tx
300301

4612342

\

1x
4558168

Sx
362201

¢

2x
362301

3x
6168618

1x
6424600

>

Ix
243101

Ix
4530590

i‘i
Ix
301001

5x
4558208

6x
4143254

s
o
2x

371001

4600181

6bx
300901

A

663601

2x
4504228

Ix
4178429

6332042

2x
300801

383201

1x
4617855

244501

¥
2x
6017003

|5
8x
6232135

6143062

2x
4125220

6024495

4113917

4Lx
4114084

e
Ix
6331411

2x
6132769

oS

x
4121921

. o
6x
6232147

Ix
4550324

1x
1113233

3x
4114309

Tx
4112982

2x
4113993

2x
4159774

4Lx
4544139

3x
4609726

Ix
306221

Ix
459921

Ix
302421

12x
4142865

2x
379521

2x
4501534

Tx
302321

Ix
614124

Bt

Tx
4256320

-
T

3x
302424

S
7x
307024

-
@
Tx
407024

o

10x
6195183

Ix
4160868

241224



@ 2= » @ o I ® & e < & @ , &




- ;| &y \ﬂ_\g L @,
L] T |

e
] LN b g

-
A,

1™
Loy,
=
- -
S e

D




YOU COULD

Your feedback will
help shape the
future development
of this product
series.

Visit:

YOU COULD [

DU KONNTEST

Dein Feedback tragt
zur Weiterentwicklung
dieser Produktreihe
bei.

Geh auf:

VYOUS POURRIEZ

Vos commentaires
nous aideront a
concevoir les futurs
produits de cette
gamme.

Visitez :

POTRESTI
TU

La tua opinione ci
aiuterd a migliorare
la creazione futura
di questa linea di
prodotti.

Visita:

PUEDES

Tu opinidn
contribuira al futuro
de esta serie de
productos.

Visita:

WIWW

B
EHRIBEETH

NES IREH A m
251,
B

You also have
the chance to win
a LEGO® set.

Terms and
conditions apply.*

Aullerdem hast du die
Chance, ein LEGO® Set
ZU gewinnen.

Es gelten die

Teilnahmebedingungen*

*LEGO.com/productfeedback-terms

Vous pourriez
également gagner un
ensemble LEGO®,

Des conditions
s'appliquent.*

Hai anche la
possibilitd di vincere
un set LEGO®,

Termini e condizioni
sono applicabili.*

También tienes la
oportunidad de

ganar un set LEGO®,

Aplican términos y
condiciones.*

/L.\Lﬁ*ﬂ:ﬁ% /q:\

:®E—?ko

ERMEHER”



6488678



